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Anna Carbone and Alessandro Sorrentino 
Università della Tuscia, Viterbo, Italy 

ȱ

Product differentiation, market segmentation and the relevance of credence attributes for 
food require complex information. Lack of information, or its unreliability may result in negative 
welfare effects. Given that market failures can arise along food chains the provision of complete 
information requires public intervention.  

This paper aims to discuss the weaknesses in the present EU legislation and markets, with reference 
to information conveyed to consumers. It especially focuses on the case of PDOs. Particularly the 
paper discusses the following points: 

a)  the complex nature of the information on the quality aspects labelled and/or guaranteed. 
Providing full and reliable information is not a trivial task. Consumer behaviour is deeply affected 
by information, and a consumer�s capability to use it is bounded. 

b)  the high number of different quality regulations associated with a public guarantee, both private 
or collective. 

c)  the overlapping of quality guarantees provided by different stakeholders along the food chain, 
that requires coordination policies in order to avoid a reduction of the reliability of the 
information provided.  

The difficulties in the design of a complete and effective regulation on product quality certifications 
and guaranties are discussed by taking into consideration two different issues: consumer�s capability 
to use quality information effectively, and the interaction between public intervention and firms� 
strategies. Empirical evidence is also given on consumers� discernment and behaviour.  

: Designation of Origin, Public Regulation, Consumer�s behaviour. 

ȱ

1. Introduction 

Qualityȱattributesȱrelevantȱtoȱconsumersȱareȱincreasingȱinȱnumber.ȱFurthermore,ȱamongȱthese,ȱ
�credenceȱ attributes�ȱ [1],ȱ bothȱ linkedȱ toȱ theȱ productionȱ processȱ orȱ toȱ theȱ productȱ itself,ȱ areȱ
increasinglyȱ importantȱ inȱaffluentȱcountries.ȱThisȱ leadsȱ toȱaȱgrowingȱdifferentiationȱofȱsupplyȱ
andȱincreasingȱsegmentationȱofȱfoodȱmarkets.ȱConsequently,ȱtheȱcomplexityȱinȱrecognisingȱandȱ
appreciatingȱattributesȱofȱ foodȱproductsȱhasȱgivenȱ riseȱ toȱaȱgrowingȱdemandȱ forȱ informationȱ
andȱ guarantees.ȱ Ifȱ thisȱ demandȱ onȱ theȱ partȱ ofȱ theȱ consumerȱ remainsȱ unsatisfied,ȱ thereȱwillȱ
inevitablyȱbeȱdisorientationȱandȱconfusionȱwhichȱwillȱreduceȱconsumerȱwellȱbeingȱandȱcanȱleadȱ
toȱmarketȱfailureȱ[2].ȱȱ

Therefore,ȱpublicȱinterventionȱisȱjustifiedȱinȱtheȱcaseȱofȱcredenceȱcharacteristics,ȱforȱaȱnumberȱofȱ
reasons.ȱAmongȱtheseȱreasonsȱare:ȱ1)ȱinformationȱasȱaȱpublicȱgood;ȱ2)ȱtheȱimportanceȱofȱhealthȱ
concernsȱand;ȱ3)ȱtheȱfragmentedȱnatureȱofȱtheȱsupplyȱofȱagriculturalȱproducts,ȱwhichȱdoesȱnotȱ
allowȱtheȱmajorityȱofȱproducersȱtoȱinterveneȱeffectively,ȱgivenȱtheȱfrequentȱneedȱforȱeconomiesȱ
ofȱscale.ȱTheseȱareȱrequiredȱnotȱonlyȱinȱsettingȱupȱproductionȱprocessesȱtoȱsupplyȱqualityȱfoods,ȱ
butȱalsoȱinȱprovidingȱinformationȱonȱtheȱqualityȱattributesȱofȱtheȱfoodsȱproduced.ȱȱ
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Theȱpaperȱdiscussesȱsomeȱofȱtheȱdifficultiesȱconsumersȱfindȱinȱunderstandingȱqualityȱsignalsȱinȱ
theȱmarket,ȱwithȱspecialȱattentionȱpaidȱtoȱpublicȱcertificationsȱasȱopposedȱtoȱbrandsȱandȱotherȱ
qualityȱsignals.ȱȱ

Itȱisȱimportantȱhereȱtoȱdistinguishȱbetweenȱtheseȱtwoȱtypesȱofȱqualityȱsignals.ȱOnȱtheȱoneȱhand,ȱ
thereȱ areȱ certificationȱ systems,ȱwhichȱ areȱbasedȱonȱ aȱ legalȱ regulation.ȱThisȱ couldȱbeȱderivedȱ
fromȱ nationalȱ laws,ȱ superȬnationalȱ ones,ȱ orȱ fromȱ otherȱ kindsȱ ofȱ bodiesȱwithȱ theȱ powerȱ toȱ
imposeȱlaws,ȱwhichȱmay,ȱorȱmayȱnot,ȱimplyȱcompulsoryȱbehaviours.ȱOnȱtheȱotherȱhand,ȱthereȱ
areȱtheȱprivateȱbrandsȱofȱproducersȱorȱdistributors;ȱtheseȱareȱregulatedȱautonomouslyȱwithinȱaȱ
generalȱ norm,ȱwhichȱdefinesȱ theȱ extentȱ andȱmeansȱ ofȱ application.ȱ Itȱ shouldȱ beȱpointedȱ out,ȱ
however,ȱ thatȱ theȱ twoȱ typesȱ ofȱ qualityȱ signalsȱ mightȱ intersectȱ asȱ inȱ theȱ caseȱ ofȱ theȱ
denominationsȱofȱorigin,ȱwhichȱwillȱbeȱdealtȱwithȱatȱaȱlaterȱstage.ȱIndeed,ȱitȱisȱaȱwellȱknownȱfactȱ
that,ȱthoughȱtheseȱsupplyȱaȱcertificationȱregardingȱcertainȱqualityȱfeaturesȱofȱtheȱproductȬȱbeingȱ
regulatedȱunderȱReg.Ueȱ2081/92Ȭȱtheyȱplayȱaȱroleȱinȱtheȱmarketȱcloseȱtoȱthatȱofȱbrandsȱ(whichȱisȱ
whatȱ theyȱ areȱ inȱ factȱ inȱ aȱ collectiveȱ setting).ȱ Thisȱ isȱ becauseȱ theyȱ identifyȱ aȱ productȱ byȱ
distinguishingȱamongȱitsȱsubstitutes,ȱsimilarlyȱinȱtheȱwayȱinȱwhichȱindividualȱbrandsȱoperate.ȱ

Theȱpaperȱisȱorganizedȱasȱfollows.ȱSectionȱ2ȱfocusesȱonȱconsumption.ȱTheȱaimȱisȱtoȱhighlightȱtheȱ
elementsȱthatȱplayȱaȱroleȱinȱdeterminingȱtheȱcriteriaȱusedȱbyȱconsumersȱinȱchoosingȱattributesȱ
andȱ products.ȱ Thisȱ isȱ aȱ necessaryȱ stepȱ toȱ understandȱ theȱ natureȱ ofȱ theȱ interactionȱ betweenȱ
consumersȱ andȱ qualityȱ signals,ȱ andȱ thusȱ toȱ understandȱ theȱ problemsȱ thatȱmayȱ ariseȱ inȱ thisȱ
process.ȱTheȱthirdȱsectionȱdescribesȱandȱanalysesȱtheȱweaknessesȱofȱpublicȱqualityȱcertifications,ȱ
fromȱ theȱ pointȱ ofȱ viewȱ ofȱ theȱ effectivenessȱ ofȱ information.ȱ Sectionȱ 4ȱ containsȱ hintsȱ onȱ
competitionȱandȱcooperationȱrelationsȱbetweenȱbrands,ȱonȱtheȱoneȱhand,ȱandȱcertificationsȱandȱ
differentȱformsȱofȱpublicȱregulations,ȱonȱtheȱother.ȱInȱsectionȱ5,ȱresultsȱofȱaȱsurveyȱonȱaȱsampleȱ
ofȱ 400ȱ Italianȱ consumersȱ areȱ presented,ȱ showingȱ theȱ levelȱ ofȱ consumer�sȱ knowledgeȱ onȱ
certificationsȱ andȱ onȱ qualityȱ attributes,ȱ andȱ theȱ mainȱ elementsȱ affectingȱ thisȱ knowledge.ȱ
Concludingȱremarksȱareȱreportedȱinȱtheȱlastȱsection.ȱȱ

2. Information and Purchasing Decisions 

Inȱthisȱsectionȱweȱaimȱtoȱpresentȱtheȱmainȱfeaturesȱofȱtheȱpathȱthatȱleadȱconsumersȱtoȱdefineȱtheȱ
criteriaȱ toȱ beȱ usedȱ toȱ chooseȱ attributes/productsȱ inȱ theȱ market,ȱ hereȱ referredȱ toȱ asȱ theȱ
discernmentȱtrajectory.ȱTheȱframeȱdepictedȱisȱaȱveryȱgeneralȱone,ȱandȱitȱisȱconsistentȱwithȱmanyȱofȱ
theȱ contributionsȱ thatȱ inȱ theȱ lastȱdecadesȱhaveȱmodifiedȱconsumerȱanalysis;ȱ itȱalsoȱ takesȱ intoȱ
accountȱsomeȱofȱtheȱcontributionsȱofȱtheȱmarketingȱapproachȱ[3,ȱ4].ȱTheȱschemeȱhasȱtheȱpurposeȱ
toȱ simplifyȱ theȱunderstandingȱofȱ consumers�ȱdifficultiesȱ inȱusingȱqualityȱ informationȱandȱ theȱ
roleȱ thatȱqualityȱ signalsȱplayȱ inȱ thisȱ respect.ȱTheȱknowledgeȱofȱ thisȱ interactionȱ is,ȱobviously,ȱ
necessaryȱtoȱdesignȱbetterȱmarketȱcommunicationȱstrategiesȱbothȱfromȱtheȱsupplyȱsideȱandȱfromȱ
theȱpolicyȱmakers�ȱsideȱ[5,ȱ4].ȱ

Theȱ firstȱ twoȱelementsȱweȱconsiderȱare:ȱ1)ȱ theȱsocioȬeconomicȱprofileȱofȱ theȱconsumerȱand;ȱ2)ȱ
theȱ informationȱ availableȱ toȱ himȱ toȱ understandȱ qualityȱ signals,ȱ bothȱ theȱ scientificȱ generalȱ
knowledgeȱandȱtheȱmoreȱspcificȱoneȱ(weȱcallȱitȱstratifiedȱinformation).ȱȱ

ConsumerȱpreferencesȱhereȱdependȱonȱsocioȬeconomicȱprofileȱandȱinformation.ȱTheȱdiscernmentȱ
trajectoryȱ(i.e.ȱtheȱcriteriaȱadoptedȱtoȱchooseȱproducts)ȱisȱtheȱresultȱofȱtheȱinteractionȱofȱallȱtheseȱ
elementsȱwithȱconsumptionȱhabitsȱandȱqualityȱsignals.ȱInȱturn,ȱthisȱaffectsȱqualityȱsignalsȱandȱ
stratifiedȱinformation.ȱSoȱitȱcanȱbeȱdeemedȱthatȱtheȱinteractionsȱbetweenȱallȱtheseȱelementsȱareȱ
importantȱinȱmarketȱevolutionȱoverȱtime.ȱ
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Theȱcentralȱideaȱhereȱisȱthatȱtheȱprocessȱisȱcomplexȱforȱatȱleastȱtwoȱreasons:ȱfirst,ȱthereȱareȱmanyȱ
elementsȱplayingȱaȱroleȱinȱtheȱformationȱofȱtheȱdiscernmentȱtrajectory;ȱsecond,ȱthereȱareȱmanyȱ
interactionsȱamongȱtheseȱelements.ȱThereforeȱtheȱoutcomeȱchangesȱoverȱtime.ȱ

Asȱpreviouslyȱmentioned,ȱsomeȱofȱtheȱmostȱwidelyȱknownȱcontributionsȱofȱeconomicȱliteratureȱ
onȱconsumptionȱfitȱwellȱinȱourȱframe.ȱAmongȱtheseȱweȱwantȱtoȱrecallȱtheȱonesȱthatȱareȱofȱmostȱ
relevanceȱ here.ȱ Firstȱ ofȱ all,ȱ itȱ hasȱ beenȱ knowȱ thatȱ theȱ constraintȱ systemȱ doesȱ influenceȱ
preferences,ȱ soȱ thatȱ consumer�sȱ judgmentȱ ofȱ theȱ sameȱ attribute/product/bundleȱ ofȱ productsȱ
mayȱvaryȱ inȱaȱdifferentȱ contextȱ [6,ȱ7].ȱCloseȱ toȱ thisȱ isȱ theȱnotionȱ introducedȱbyȱ theȱ soȱ calledȱ
regretȱ theoryȱ thatȱ affirmsȱ thatȱ inȱ aȱ choiceȱ problem,ȱ itȱ isȱ notȱ onlyȱwhatȱweȱ chooseȱwhichȱ isȱ
relevantȱbutȱalsoȱwhatȱweȱrefuseȱ[8].ȱFurthermore,ȱofȱimportanceȱinȱthisȱcontextȱisȱtheȱnotionȱofȱ
habitȱ(i.e.ȱtheȱinfluenceȱthatȱpastȱbehaviourȱcanȱhaveȱonȱpresentȱbehaviourȱ[3])ȱ.Thisȱintroducesȱ
someȱ inertiaȱ inȱ theȱ process.ȱ Inertia,ȱ however,ȱ isȱ alsoȱ dueȱ doȱ toȱ theȱ relevanceȱ ofȱ credenceȱ inȱ
consumptionȱbehaviourȱ [3].ȱAppraisalȱ isȱ relevantȱ toȱ theȱchangingȱofȱpreferencesȱandȱasȱ theseȱ
areȱnotȱcomplete,ȱtheȱoutcomeȱis,ȱatȱleastȱtoȱsomeȱextent,ȱsubjectȱtoȱcasualty.ȱAboveȱall,ȱtoȱusȱitȱisȱ
importantȱ toȱ remindȱ theȱ readerȱ ofȱ theȱmoreȱ generalȱ hypothesisȱ ofȱ boundedȱ rationalityȱ byȱ
Simon[9]ȱaccordingȱtoȱwhichȱitȱcanȱbeȱaffirmedȱthatȱtheȱcapacityȱtoȱuseȱavailableȱinformationȱonȱ
qualityȱattributesȱisȱlimited.ȱ
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. Determints of consumers� choice 

Figureȱ 1ȱ indicatesȱ thatȱ theȱ aboveȱ mentionedȱ theoreticalȱ insightsȱ doȱ helpȱ toȱ focusȱ onȱ theȱ
interactionsȱbetweenȱtheȱdifferentȱelementsȱofȱtheȱprocess.ȱInȱparticular,ȱtheyȱhelpȱtoȱfocusȱonȱ
theȱ influenceȱ ofȱ stratifiedȱ informationȱ andȱ ofȱ qualityȱ signalsȱ onȱ theȱ formationȱ ofȱ theȱ
discernmentȱtrajectories.ȱ

Inȱthisȱway,ȱtheȱspecificȱphasesȱofȱtheȱprocessȱcanȱbeȱidentified,ȱwhereȱdifferentȱtypesȱofȱpublicȱ
interventionȱplayȱaȱroleȱinȱimprovingȱtheȱinformationȱwhichȱisȱtheȱbasisȱonȱwhichȱagentsȱmakeȱ
theirȱchoices.ȱInterventionȱcan,ȱinȱfact,ȱregulateȱtheȱguaranteesȱcurrentlyȱavailableȱinȱtheȱmarket.ȱ
Inȱtheȱlongȱterm,ȱthereȱisȱalsoȱaȱroleȱforȱpublicȱactionȱaimedȱatȱprovidingȱmedicalȱinformationȱ
whichȱinfluencesȱtheȱqualityȱandȱquantityȱofȱ�stratifiedȱinformation�.ȱMoreover,ȱpoliciesȱaimedȱ
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atȱ improvingȱ coȬordinationȱ inȱ theȱproductionȱ chain,ȱmayȱalsoȱ increaseȱ incentivesȱ toȱgenerateȱ
consistentȱinformation.ȱ

3. Quality Information and Certification Policies 

Ifȱ theȱ roleȱ ofȱ theȱ discernmentȱ trajectoryȱ canȱ beȱ interpretedȱ asȱ thatȱ ofȱ aȱ compass,ȱ productsȬ
brands,ȱcertificationsȱandȱeveryȱkindȱofȱqualityȱsignalsȱcanȱbeȱinterpretedȱasȱtheȱmainȱcompassȱ
points;ȱconsumersȱneedȱtoȱuseȱbothȱinȱorderȱtoȱfindȱtheirȱwayȱroundȱtheȱmarket.ȱInȱthisȱsectionȱ
weȱ wantȱ toȱ discussȱ theȱ conditionsȱ thatȱ makeȱ qualityȱ certificationsȱ notȱ fullyȱ effective.ȱ Inȱ
particular,ȱtheȱaimȱisȱtoȱconcentrateȱonȱhowȱtheȱpublicȱsectorȱregulatesȱtheȱflowȱofȱinformationȱ
targetedȱ atȱ consumers.ȱTheȱ identifyingȱ signalsȱproducedȱbyȱprivateȱproductionȱ andȱ retailingȱ
companies,ȱonȱ theȱotherȱhand,ȱwillȱbeȱconsideredȱonlyȱ inȱ theȱdiscussionȱonȱ theirȱ interactionsȱ
withȱpublicȱ signals,ȱandȱonȱhowȱ theȱ strategiesȱoperatedȱbyȱprivateȱcompaniesȱ inȱ responseȱ toȱ
publicȱregulationȱinitiatives,ȱcanȱalterȱtheȱeffectivenessȱofȱtheȱlatter.ȱThisȱwillȱbeȱtheȱtaskȱofȱtheȱ
subsequentȱsection.ȱȱ

Aȱ firstȱ difficultyȱ isȱ theȱ vastȱ andȱ increasingȱ numberȱ ofȱ certificationsȱ andȱ norms,ȱwhichȱ areȱ
inevitablyȱaccompaniedȱbyȱ logos,ȱacronyms,ȱandȱdenominations.ȱTheȱ effectȱofȱ allȱ thisȱ isȱ thatȱ
eachȱmessageȱbecomesȱdilutedȱinȱtheȱvastȱflowȱofȱinformationȱalreadyȱcirculatingȱinȱtheȱmarket.ȱ
InȱGregoriȱ [10]ȱ thereȱ isȱaȱveryȱeffectiveȱquotation,ȱ takenȱ fromȱanȱAmericanȱdailyȱpaperȱ inȱ theȱ
1920s:ȱ �ȱ theȱ newspapersȱ areȱ soȱ fullȱ ofȱ advertisementsȱ thatȱ nobodyȱ readsȱ anymore.�ȱ Inȱ thisȱ
sense,ȱthereȱisȱnothingȱexceptionalȱaboutȱtheȱdistinguishingȱsignalsȱofȱproductsȱthatȱbaseȱtheirȱ
guaranteeȱonȱgovernmentȱnorms,ȱasȱthereȱareȱsoȱmanyȱofȱthem,ȱandȱthisȱnumberȱisȱconstantlyȱ
onȱtheȱincrease.ȱThereȱisȱnoȱspaceȱhereȱtoȱprovideȱanȱexhaustiveȱlistȱbutȱtheȱprincipalȱandȱmostȱ
usedȱproductȱ signalsȱcanȱbeȱmentioned:ȱPDO,ȱPGI,ȱGTS,ȱ forȱwineȱVQPRDȱ (includingȱ furtherȱ
specificationsȱ differentȱ fromȱ countryȱ toȱ country),ȱ Traditionalȱ Productsȱ (forȱ exemptionȱ fromȱ
HACCP),ȱOrganicȱProducts,ȱLowȱenvironmentalȱimpactȱproductsȱ(Reg.ȱEUȱ1257/99ȱexȱ2078/92),ȱ
andȱmanyȱothers.ȱ

Furthermore,ȱinȱmanyȱcasesȱthereȱareȱsubtleȱdifferencesȱbetweenȱdifferentȱtypesȱofȱguarantees,ȱ
andȱitȱisȱnotȱeasyȱtoȱassessȱwhichȱareȱtheȱdistinguishingȱelements.ȱAȱgoodȱexampleȱofȱthisȱisȱthatȱ
ofȱ goodsȱproducedȱ byȱ organicȱ farmingȱ andȱ thoseȱproducedȱ byȱ farmingȱwhichȱpracticeȱ cropȱ
rotation,ȱ orȱwhereȱ thereȱ isȱmerelyȱ aȱ reductionȱ inȱ theȱ useȱ ofȱ chemicalȱ inputs.ȱAnotherȱ goodȱ
exampleȱisȱtheȱcaseȱofȱPDOȱandȱPGIȱproducts.ȱTheȱlawȱrecognisesȱtheȱrightȱtoȱattachȱaȱPDOȱtoȱ
productsȱwhoseȱcharacteristicsȱareȱ�ȱessentiallyȱorȱexclusively�ȱdueȱtoȱtheirȱplaceȱofȱorigin.ȱTheȱ
termȱ PGI,ȱ onȱ theȱ otherȱ hand,ȱ canȱ beȱ appliedȱ toȱ productsȱ forȱ whichȱ �aȱ characteristicȱ orȱ
reputationȱ canȱbeȱattributedȱ toȱ theȱ territory�.ȱAsȱ regardsȱ thisȱaspect,ȱ itȱ shouldȱbeȱunderlinedȱ
thatȱtheȱdistinctionȱproposedȱbyȱtheȱRegulationȱwhichȱunderpinsȱbothȱPDOȱandȱPGI,ȱapartȱfromȱ
beingȱsubtleȱandȱnotȱeasilyȱcomprehensible,ȱappearsȱsomehowȱinherentlyȱcontradictory.ȱInȱfact,ȱ
theȱbasisȱ forȱ theȱexistenceȱofȱReg.ȱ2081/91ȱ isȱ theȱ linkȱbetweenȱ theȱqualityȱofȱaȱproductȱandȱ itsȱ
placeȱofȱorigin:ȱthereforeȱitȱisȱdifficultȱtoȱunderstandȱhow,ȱwithinȱthisȱcontext,ȱthereȱisȱanyȱspaceȱ
forȱPGIȱproducts,ȱwhoseȱconnectionȱwithȱtheȱterritoryȱisȱtenuous.ȱ

Butȱ thatȱ isȱ notȱ all.ȱ Theȱ logicalȱ basisȱ underpinningȱ theȱ systemȱ ofȱ guaranteeȱ offeredȱ byȱReg.ȱ
2081/92,ȱhasȱalreadyȱbeenȱmentioned,ȱisȱtheȱidentificationȱbetweenȱtheȱnameȱofȱtheȱproductȱandȱ
theȱgeographicalȱareaȱitȱcomesȱfrom.ȱThisȱlogicalȱbasisȱisȱtranslatedȱintoȱoperationalȱpracticeȱinȱ
theȱsenseȱthat,ȱitȱisȱatȱtheȱbasisȱforȱtheȱdrawingȱupȱofȱtheȱboundariesȱofȱtheȱareaȱcoveredȱbyȱtheȱ
guarantee.ȱTheȱrestrictionȱimposedȱonȱcompetitorsȱderivingȱfromȱthisȱisȱjustifiedȱonȱtheȱgroundsȱ
thatȱ theȱnatureȱofȱ theȱproductȱ fromȱoneȱspecificȱareaȱ isȱdifferentȱ fromȱproductsȱ fromȱoutsideȱ
thatȱarea.ȱ
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ItȱcanȱbeȱobservedȱthatȱwhileȱitȱincorporatesȱpreȬexistingȱpiecesȱofȱnationalȱlegislationȱ(notȱallȱofȱ
whichȱwereȱcoherentȱwithȱeachȱother),ȱReg.2081/92ȱgivesȱtheȱPDOȱsealȱtoȱaȱnumberȱofȱunlikelyȱ
products.ȱInȱsomeȱcases,ȱproductionȱtakesȱplace,ȱinȱpartȱorȱentirely,ȱinȱareasȱnotȱevenȱcontiguousȱ
toȱthatȱcoveredȱbyȱtheȱlegislation.ȱInȱotherȱcases,ȱtheȱneedȱforȱcertainȱrawȱmaterialsȱnecessitateȱ
productsȱ toȱ comeȱ fromȱ wellȱ outsideȱ theȱ protectedȱ area.ȱ Situationsȱ suchȱ asȱ theseȱ areȱ
understandableȱ fromȱ theȱpointȱofȱviewȱofȱ theȱneedȱ toȱ takeȱaccountȱofȱpreexistingȱ legislationsȱ
thatȱmakeȱitȱnecessaryȱtoȱhaveȱnewȱmeasuresȱthatȱareȱpoliticallyȱviable,ȱgivenȱthatȱsomeȱofȱtheȱ
productsȱ concernedȱhaveȱhighȱ economicȱ importance.ȱOneȱ cannot,ȱhowever,ȱ ignoreȱ theȱ effectȱ
thatȱ theseȱ exceptionsȱhaveȱonȱ theȱ reputationȱofȱ theȱ entireȱ systemȱofȱdenominationsȱofȱoriginȱ
and,ȱthus,ȱonȱtheȱcredibilityȱandȱefficiencyȱofȱtheȱpolicyȱinstrument.ȱSomeȱexamplesȱdrawnȱfromȱ
Italyȱcanȱhelpȱgiveȱanȱideaȱofȱtheȱsizeȱofȱthisȱproblem.ȱ�Parmaȱham�ȱisȱproducedȱfromȱpigsȱfromȱ
elevenȱItalianȱregions,ȱdespiteȱtheȱfactȱthatȱitȱhasȱtheȱPDOȱlabelȱandȱnotȱtheȱPGIȱlabel.ȱThisȱisȱyetȱ
anotherȱexampleȱofȱtheȱsubtletiesȱinvolvedȱinȱdistinguishingȱbetweenȱtheȱtwo.ȱRomanȱPecorinoȱ
cheeseȱ isȱ anotherȱ PDOȱ product,ȱ yetȱ roughlyȱ 95%ȱ comesȱ fromȱ theȱ Sardiniaȱ Region.ȱ Thisȱ isȱ
completelyȱatȱoddsȱwithȱtheȱnameȱ(denomination)ȱbeingȱprotected,ȱbutȱalsoȱinȱconflictȱwithȱtheȱ
pivotalȱ ideaȱ sanctionedȱ byȱ theȱ regulation,ȱ accordingȱ toȱwhichȱ theȱ nameȱ tellsȱ theȱ consumerȱ
whereȱtheȱitemȱisȱproducedȱ[11].ȱFinally,ȱleavingȱtheȱconsequenceȱofȱthisȱinȱeachȱspecificȱmarketȱ
aside,ȱ oneȱ shouldȱ notȱ underestimateȱ theȱ widerȱ consequencesȱ inȱ termsȱ ofȱ theirȱ impactȱ onȱ
consumerȱ understandingȱ andȱ confidenceȱ inȱ theȱ informativeȱ contentȱ ofȱ theȱ PDO�sȱ systemȱ ofȱ
guarantee1.ȱȱ

Aȱfurtherȱelementȱthatȱcontributesȱtoȱmakingȱtheȱmeaningȱofȱguaranteesȱandȱcertificationsȱevenȱ
harderȱ toȱ understandȱ isȱ theȱ numberȱ ofȱ theȱ featuresȱ thatȱ areȱ beingȱ guaranteed,ȱ andȱ theirȱ
complexity.ȱAlthoughȱaimedȱatȱimprovingȱtheȱqualityȱofȱtheȱproductȱguaranteed,ȱthisȱisȱnotȱtheȱ
wayȱitȱappearsȱtoȱtheȱconsumers.ȱForȱexample,ȱtheȱregulationȱforȱanimalȱproductsȱfromȱorganicȱ
farmingȱaddsȱtoȱtheȱguaranteesȱonȱtheȱhealthinessȱofȱtheȱfood,ȱtheȱrespectȱforȱtheȱenvironmentȱ
inȱ itsȱproduction,ȱ andȱ toȱ aȱnumberȱ ofȱnormsȱ onȱ theȱwelfareȱ ofȱ theȱ animalsȱ themselves.ȱTheȱ
effectsȱ ofȱ theȱ latterȱ onȱ theȱ healthinessȱ ofȱ theȱ finalȱ productȱ areȱ somewhatȱ indirectȱ andȱ stillȱ
uncertain.ȱWhileȱthisȱisȱanȱimportantȱethicalȱproblem,ȱmanyȱofȱtheȱpotentialȱconsumersȱlookingȱ
forȱfoodȱproducedȱwithoutȱtheȱuseȱofȱchemicalȱsubstancesȱmayȱnotȱseeȱitȱasȱsuch.ȱ

WithȱregardȱtoȱtheȱItalianȱimplementationȱofȱReg.ȱ2081/92,ȱaȱdifficultyȱarisesȱinȱthatȱquiteȱoftenȱ
onlyȱ fewȱproducersȱuseȱDenominationȱofȱoriginȱcertificationsȱwithinȱentitledȱareas[13].ȱWeȱwillȱ
notȱ discussȱ theȱ reasonsȱ forȱ suchȱ aȱ situationȱ here.ȱTheȱmainȱ interestȱ hereȱ isȱ toȱ highlightȱ theȱ
consequences,ȱ ifȱany,ȱ inȱ termsȱofȱ theȱperformanceȱofȱ theȱqualityȱguarantee.ȱTheȱ firstȱeffectȱ isȱ
positiveȱinȱthatȱthereȱisȱanȱincreasedȱreputationȱofȱtheȱproductȱandȱofȱtheȱarea.ȱButȱthereȱisȱalsoȱaȱ
possibleȱsecondȱeffect:ȱ ifȱonlyȱaȱ lowȱquotaȱofȱproductionȱ isȱcertifiedȱ thereȱ isȱscarceȱ interestȱ inȱ
controlȱandȱprevention.ȱFreeȱ ridingȱbehaviourȱ isȱmoreȱcommon;ȱproducersȱwillȱoftenȱuseȱ theȱ
denominationȱ evenȱ ifȱ theȱproductȱ isȱ notȱ actuallyȱ certified:ȱ theȱdifferenceȱ betweenȱ aȱproductȱ
comingȱfromȱanȱareaȱandȱaȱproductȱcertifiedȱofȱthatȱareaȱwillȱfade.ȱTheȱriskȱ isȱsoȱrealȱthatȱtheȱ
ItalianȱlawȱforȱDOCȱwinesȱestablishesȱthatȱunderȱaȱfixedȱthresholdȱofȱutilisationȱaȱdenominationȱ
isȱrevoked.ȱWhat�sȱmore,ȱthereȱisȱaȱdebateȱundergoingȱonȱwhetherȱtheȱpresentȱthresholdȱneedsȱ
toȱbeȱaugmentedȱ[14].ȱ

Itȱ isȱ obviousȱ thatȱ anyȱ qualityȱ guaranteeȱ canȱ beȱ saidȱ toȱworkȱ effectivelyȱ onlyȱ ifȱ itȱ isȱ known,ȱ
understoodȱ andȱ consideredȱ reliableȱbyȱ consumers.ȱTheȱpointsȱ raisedȱ above,ȱ therefore,ȱ areȱofȱ
crucialȱimportance.ȱTheȱboundedȱrationalityȱofȱconsumerȱbehaviourȱimpliesȱthatȱtheȱconsumerȱ
isȱunableȱtoȱgraspȱandȱprocessȱanȱundefinedȱamountȱofȱcomplexȱinformation.ȱTheȱconclusionȱisȱ
thatȱaȱsurfeitȱofȱinformationȱitselfȱcanȱweakenȱtheȱeffectivenessȱofȱtheȱregulation.ȱ

                                                
1 For welfare consequences of a not fully credible quality regulation see [12] 
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4. Quality Signs Along the Food Chain: Competition and Cooperation 

Thisȱ sectionȱ examinesȱ someȱ ofȱ theȱ interactionsȱ betweenȱ qualityȱ signalsȱ producedȱ byȱ publicȱ
regulationȱ andȱ byȱ theȱ market.ȱ Toȱ someȱ extent,ȱ theȱ roleȱ ofȱ producersȱ andȱ retailersȱ isȱ
distinguishedȱ asȱ itȱ isȱ believedȱ thatȱ theȱ formerȱ mainlyȱ competeȱ withȱ certifications,ȱ whileȱ
synergiesȱmayȱemergeȱwithȱtheȱsecond.ȱȱ

Generallyȱ speaking,ȱ theȱ presenceȱ inȱ theȱ marketȱ ofȱ brandsȱ ofȱ producersȱ andȱ distributorsȱ
representsȱaȱseriousȱthreatȱtoȱtheȱeffectivenessȱofȱpublicȱcertification,ȱatȱleastȱpotentially.ȱFirstly,ȱ
distinctiveȱ signalsȱ ofȱ aȱ privateȱ natureȱ benefitȱ fromȱ considerableȱ economiesȱ ofȱ scale,ȱ bothȱ inȱ
definingȱ theȱcontentȱofȱ theȱmessageȱandȱ inȱ itsȱdiffusion.ȱViceversa,ȱ theȱmajorityȱofȱcompaniesȱ
thatȱ utiliseȱ certificationsȱ areȱ smallȱ scaleȱ firms,ȱ andȱ thereforeȱ theyȱ haveȱ fewȱ resourcesȱ forȱ
investmentsȱinȱcommunication2ȱ[15].ȱOneȱmoreȱadvantageȱforȱprivateȱbrandsȱisȱthatȱtheyȱconveyȱ
veryȱsimpleȱmessages.ȱOnȱtheȱotherȱhand,ȱtheȱqualityȱclaimsȱassociatedȱwithȱbrandsȱtendȱtoȱbeȱ
moreȱvagueȱwhenȱcomparedȱtoȱtheȱcertificationȱones.ȱȱ

Theseȱtwoȱfeaturesȱareȱtheȱconsequenceȱofȱtheȱlackȱofȱlegalȱobligation,ȱasȱwellȱasȱofȱtheȱneedȱforȱ
simplicityȱarisingȱfromȱtheȱattemptȱtoȱmakeȱtheȱmessageȱmoreȱcomprehensibleȱandȱmemorable.ȱ
Someȱexamplesȱareȱgivenȱ fromȱ theȱ Italianȱcaseȱhereafter.ȱOneȱspotȱbyȱaȱ firmȱsellingȱchickensȱ
says:ȱ�Weȱguaranteeȱ thatȱourȱ chickensȱ areȱ raisedȱonȱ animalȱ feedings,ȱmineralsȱ andȱvitaminsȱ
accordingȱ toȱourȱownȱDecalogue.�ȱTheȱpointȱ isȱ thatȱ theȱmessage,ȱ inȱ someȱway,ȱ impliesȱ that,ȱ
wereȱitȱalsoȱpossibleȱtoȱraiseȱchickensȱwithoutȱmineralsȱorȱvitaminsȱ(whichȱitȱclearlyȱisȱnot),ȱtheȱ
producersȱisȱcertainlyȱnotȱdoingȱso.ȱ

Recentlyȱ oneȱ ofȱ theȱmainȱ retailȱ chainsȱ inȱ theȱ Italianȱmarketȱ launchedȱ theȱ spotȱ thatȱ follows:ȱ
�Freshȱ foodȱ forȱ aȱ betterȱ andȱ healthyȱ life.ȱ Productsȱ fromȱ theȱ foodȱ chain�.ȱ Theȱ messaggeȱ
indirectlyȱrefersȱtoȱtheȱideaȱofȱtraceability,ȱthough,ȱactually,ȱtheȱstatementȱisȱliterallyȱnull:ȱfoodȱ
chainȱ inȱ itselfȱ isȱnotȱaȱguaranteeȱ forȱanything,ȱ itȱdoesȱnotȱguaranteeȱ freshnessȱnorȱsafety.ȱTheȱ
claimȱevokesȱtheȱgeneralȱideaȱthatȱtheȱsellerȱmayȱcontrolȱeveryȱstepȱofȱtheȱprocessȱfromȱtheȱrawȱ
materialȱ toȱ theȱ finalȱconsumer.ȱTheȱpurposeȱ isȱ toȱmeetȱconsumers�ȱconcernȱaboutȱ foodȱsafetyȱ
followingȱ Euȱ emergenciesȱ ofȱ recentȱ years.ȱ Fullȱ implementationȱ ofȱ traceabilityȱ andȱ otherȱ
measuresȱundertakenȱafterȱthoseȱemergenciesȱisȱtakingȱtime.ȱ

Theȱrelationshipȱbetweenȱbrandsȱandȱcertificationsȱorȱotherȱqualityȱregulationsȱmay,ȱofȱcourse,ȱ
alsoȱbeȱdifferent.ȱForȱexample,ȱorganicȱfoodȱlawsȱ(Reg.ȱEUȱ2082/92)ȱhaveȱbeenȱanȱincentiveȱforȱ
producersȱandȱretailersȱtoȱreduceȱtheȱuseȱofȱchemicals,ȱandȱtoȱmakeȱclaimsȱonȱthisȱtoȱcompeteȱinȱ
theȱ sameȱmarketȱ segment.ȱAȱmoreȱ complexȱ andȱ controversialȱ effectȱ aroseȱ fromȱ theȱnewȱEUȱ
normȱonȱchocolateȱingredientsȱ[16].ȱTheȱrecentȱlessȱrestrictiveȱnormȱisȱproducingȱaȱsegmentationȱ
ofȱtheȱmarketȱwithȱaȱdecreasingȱaverageȱqualityȱinȱtheȱlowerȱsegment,ȱandȱincreasingȱaverageȱ
qualityȱinȱtheȱhigherȱone.ȱ

Inȱtermsȱofȱtheȱinteractionsȱbetweenȱtheȱproducers�ȱbrandsȱandȱcertifications,ȱlet�sȱconsiderȱtheȱ
caseȱ ofȱ largeȱ scaleȱ companiesȱ enteringȱ theȱ marketȱ ofȱ PDOs.ȱ Thisȱ mayȱ easilyȱ occurȱ ifȱ theȱ
companyȱtakesȱoverȱaȱfirmȱinȱtheȱareaȱinȱwhichȱproductionȱisȱcertified.ȱUsually,ȱthereȱareȱtwoȱ
mainȱscopesȱforȱthis:ȱincreasingȱmarketȱshares,ȱandȱincreasingȱproducers�ȱreputation.ȱȱ

Onceȱ inȱ theȱ market,ȱ theȱ largeȱ scaleȱ companyȱ competesȱ withȱ localȱ firms.ȱ Firstȱ ofȱ all,ȱ theȱ
certificationȱmayȱbecomeȱlessȱvisibleȱinȱcaseȱtheȱbrandȱisȱwidelyȱknownȱandȱitsȱreputationȱwellȱ
establishedȱ inȱ theȱmarket.ȱ Inȱ addition,ȱ theȱ largeȱ scaleȱ companyȱ usuallyȱ tendsȱ toȱdriveȱ priceȱ
downwardȱ becauseȱ itsȱ unitȱ costsȱ areȱ lowerȱ dueȱ toȱ scaleȱ andȱ scopeȱ economies;ȱ itȱ tendsȱ toȱ

                                                
2 For PDO, for example, Reg. Eu 2081/92 explicitly refers to small, traditional producers with no market power and need 
competitive tools in the market for quality food where there is a lack of information on quality. 
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standardizeȱ theȱproductȱ toȱmeetȱaȱ largerȱ segmentȱofȱdemand,ȱandȱ toȱmeetȱ theȱneedȱofȱ largeȱ
scaleȱretailingȱfirms.ȱToȱtheseȱends,ȱtheȱlargeȱscaleȱcompanyȱmayȱalsoȱtryȱtoȱinfluenceȱtheȱrulesȱ
definingȱ productȱ andȱ processȱ characteristicsȱ inȱ theȱ PDO.ȱ Theȱ outcomeȱ isȱ thisȱ paradoxicalȱ
changeȱ inȱ theȱ natureȱ ofȱ productȱ andȱ theȱ changeȱ ofȱ theȱ actorsȱ playingȱ inȱ theȱ market:ȱ theȱ
disappearanceȱofȱtheȱlocal,ȱtraditionalȱandȱartisanȱcontentȱofȱtheȱproduct3.ȱ

Majorȱretailingȱchainsȱhaveȱshown,ȱinȱrecentȱyears,ȱaȱgrowingȱinterestȱinȱplacingȱgenuineȱPDOȱ
productsȱ inȱ theirȱ displayȱ windowȱ distinctȱ fromȱ theirȱ standardȱ industrialȱ fare,ȱ whichȱ
neverthelessȱremainsȱtheȱhardȱcoreȱofȱtheirȱproductȱrangeȱ[18].ȱThisȱstrategy,ȱthatȱisȱaȱresponseȱ
toȱtheȱneedȱforȱanȱimageȱmoreȱinȱlineȱwithȱconsumerȱtrends,ȱleavesȱroomȱforȱsomeȱcooperationȱ
withȱlocalȱproducersȱofȱcertifiedȱproducts.ȱ

5. Empirical Evidence 

Thisȱ sectionȱ illustratesȱ someȱ ofȱ theȱ resultsȱ ofȱ aȱ surveyȱ carriedȱ outȱ inȱ springȱ 2003ȱ overȱ 400ȱ
consumersȱofȱ theȱLazioȱRegion.ȱTheȱconsumersȱwereȱaskedȱ toȱanswerȱaȱnumberȱofȱquestionsȱ
aboutȱ differentȱ kindsȱ ofȱ foodȱ attributesȱ andȱ certifications,ȱ andȱ particularlyȱ onȱ theȱ qualityȱ
attributesȱofȱoliveȱoil,ȱandȱonȱ shoppingȱhabits.ȱForȱeachȱ consumer,ȱ informationȱonȱeducationȱ
level,ȱageȱandȱworkingȱpositionȱwereȱalsoȱcollected.ȱTheȱanalysisȱisȱmadeȱupȱofȱtwoȱparts.ȱTheȱ
firstȱisȱaȱqualitativeȱdescriptionȱofȱtheȱresults,ȱwhileȱtheȱsecondȱisȱaȱClusterȱAnalysisȱperformedȱ
onȱ31ȱdummyȱvariablesȱthatȱsummarisesȱtheȱmostȱimportantȱanswersȱgivenȱbyȱtheȱconsumers.ȱ
Aȱfullȱdiscussionȱofȱ(further)ȱresultsȱareȱreportedȱinȱCarboneȱandȱSorrentinoȱ[19].ȱȱ

Theȱ firstȱevidenceȱofȱ theȱanalysisȱ isȱ theȱscarceȱknowledgeȱofȱqualityȱsignals,ȱevenȱofȱ theȱmostȱ
common.ȱEvenȱifȱaȱlargeȱproportionȱofȱconsumersȱ(84%)ȱcanȱtellȱwhatȱPDOȱstandsȱforȱorȱevenȱifȱ
theyȱclaimȱtoȱknowȱwhatȱorganicȱproductsȱareȱ(63.3%),ȱthenȱonlyȱfewȱareȱableȱtoȱtellȱwhatȱareȱ
theȱdistinctiveȱattributesȱofȱeachȱ(36.3%).ȱTheȱPGIȱandȱotherȱcertificationsȱareȱalmostȱcompletelyȱ
unknownȱtoȱtheȱvastȱmajorityȱofȱthoseȱinterviewed.ȱSimilarȱresultsȱareȱreportedȱinȱVIIIȱRapportoȱ
Nomismaȱ [20]ȱ onȱ agriculture:ȱ lessȱ thanȱ 35%ȱ ofȱ thoseȱ interviewedȱ connectȱ theȱ qualityȱ ofȱ aȱ
productȱ toȱ itsȱgeographicalȱorigin;ȱmoreover,ȱ80%ȱdidȱnotȱknowȱ theȱmeaningȱofȱ theȱacronymȱ
PGI,ȱandȱ72%ȱdidȱnotȱknowȱPDO.ȱ

Onlyȱaȱlowȱpercentageȱofȱtheȱconsumersȱinterwiewedȱwhereȱableȱtoȱgiveȱanȱanswerȱwhenȱaskedȱ
toȱidentifyȱtheȱmainȱproductȱtypesȱdefinedȱbyȱlawȱ(6.5%)ȱ(inȱtheȱcaseȱofȱoliveȱoil,ȱtheseȱreferȱtoȱ
extraȱvirgin,ȱvirgin).ȱAlsoȱ specificationsȱ currentlyȱusedȱbyȱproducers,ȱ suchȱasȱnotȱ filtered,ȱ coolȱ
obtained,ȱandȱothers,ȱareȱproperlyȱknownȱbyȱaȱminorityȱofȱconsumersȱ(14.3%).ȱȱ

Itȱisȱalsoȱinterestingȱtoȱnoteȱthatȱconsumersȱplaceȱhighȱimportanceȱtoȱtheȱplaceȱwhereȱoliveȱoilȱisȱ
producedȱ(53.5%),ȱandȱatȱtheȱsameȱtimeȱplaceȱtrustȱcertifications.ȱNevertheless,ȱasȱtheyȱdoȱnotȱ
associateȱPDOȱwithȱ theȱplaceȱofȱproduction,ȱaȱhighȱ shareȱofȱconsumersȱ (47.4%)ȱbuyȱoliveȱoilȱ
directlyȱfromȱtheȱproducer.ȱQualityȱsignalsȱandȱcertificationsȱinȱthisȱcaseȱareȱignoredȱand/orȱnotȱ
fullyȱtrusted;ȱandȱtheȱshortȱchainȱisȱpreferred4ȱ.ȱ

TheȱClusterȱAnalysisȱwasȱhelpfulȱinȱdiscoveringȱrelationsȱamongȱsocioȬeconomicȱprofiles,ȱstratifiedȱ
informationȱonȱqualityȱattributesȱandȱsignals,ȱandȱtheȱdiscernmentȱtrajectory.ȱMoreȱspecifically,ȱ
higherȱsocioȬeconomicȱprofilesȱandȱaȱbetterȱlevelȱofȱinformationȱareȱgenerallyȱassociatedȱwithȱaȱ
widerȱcapacityȱtoȱuseȱitȱautonomouslyȱtoȱmakeȱbuyingȱdecisions.ȱInȱthisȱcase,ȱconsumerȱchoiceȱ
isȱbasedȱonȱproductȱattributesȱandȱonȱtheȱdiscernmentȱofȱqualityȱsignals.ȱWhereas,ȱtheȱ lackȱofȱ
information,ȱevenȱwhenȱassociatedȱwithȱaȱhighȱsocioȬeconomicȱprofile,ȱleadsȱtoȱaȱmoreȱpassiveȱ

                                                
3 Empirical evidence for this with reference to some case studies can be find in[13], [15], [17]. 
4 A previous study showed that in Lazio Region less than 10% of olive oil entitled to use Pdo actually used it [13]. 
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attitude:ȱconsumersȱrelyȱmostlyȱonȱbrandȱreputationȱandȱhabits,ȱwherebyȱpastȱbehavioursȱareȱ
simplyȱ repeated:ȱ theȱ sameȱproductȱ isȱboughtȱ justȱbecauseȱ itȱhadȱbeenȱboughtȱonȱ aȱpreviousȱ
occasion.ȱOnȱtheȱotherȱhand,ȱlowȱsocioȬeconomicȱprofileȱandȱscarceȱinformationȱareȱfeaturesȱofȱ
consumersȱwhoȱ payȱ attentionȱ essentiallyȱ toȱ price.ȱ Inȱ thisȱ case,ȱ informationȱ seemsȱ notȱ toȱ beȱ
relevantȱbecauseȱofȱtheȱbudgetȱconstraintȱthatȱcutsȱoffȱconsumersȱfromȱhigherȱmarketȱsegments.ȱ

6. Concluding Remarks 

Theȱpaperȱdiscussesȱtheȱweaknessesȱofȱpublicȱregulationȱonȱfoodȱquality,ȱfocusingȱonȱtheȱclarityȱ
andȱreliabilityȱofȱinformationȱconveyedȱtoȱconsumers,ȱwithȱspecialȱreferenceȱtoȱEUȱlegislation.ȱAȱ
needȱforȱmoreȱcomunicationȱandȱsemplificationȱofȱtheȱwholeȱsystemȱemergesȱbothȱfrom:ȱ1)ȱtheȱ
discussionȱofȱtheȱmainȱfeaturesȱofȱregulationȱ(i)ȱaȱlargeȱnumberȱofȱdifferentȱcertifications,ȱmanyȱ
ofȱwhichȱ tendȱ toȱ overlap;ȱ ii)ȱ theȱ largeȱ numberȱ ofȱ exemptionsȱ andȱ specialȱ regimes);ȱ 2)ȱ theȱ
presenceȱofȱqualityȱsignalsȱ introducedȱbyȱproducersȱandȱretailers,ȱ thatȱcompeteȱ inȱ theȱmarketȱ
forȱconsumers�ȱattention,ȱandȱthatȱareȱmoreȱvisibleȱthanȱpublicȱregulation;ȱ3)ȱtheȱdiscussionȱofȱ
empiricalȱ evidenceȱ fromȱ theȱ consumer�sȱ side.ȱThisȱhasȱ shownȱ theȱdifficultiesȱ thatȱ consumersȱ
encounterȱ inȱ fullyȱunderstandingȱqualityȱcategories,ȱcertifications.ȱConsequently,ȱevenȱ ifȱ theyȱ
generallyȱplaceȱ trustȱ inȱ certifications,ȱ consumersȱ seemȱnotȱ toȱbeȱableȱ toȱproperlyȱunderstandȱ
them,ȱ thereforeȱ theyȱ tendȱ toȱunderȬutiliseȱ theȱ informationȱ contentȱofȱ certificationȱasȱaȱ choiceȱ
criteria,ȱwhileȱlookingȱforȱalternativeȱformsȱofȱguarantee.ȱȱ

Inȱ theȱ caseȱ ofȱ oliveȱ oilȱ inȱCentralȱ Italy,ȱ aȱ highȱ shareȱ ofȱ theȱmarketȱ isȱ representedȱ byȱ �shortȱ
chains�,ȱ i.e.ȱbyȱconsumersȱbuyingȱdirectlyȱ fromȱ farmersȱ toȱbeȱsureȱofȱ theȱplaceȱofȱproductionȱ
andȱofȱproductȱquality.ȱTheȱlocationȱofȱproductionȱisȱconsideredȱanȱimportantȱfeatureȱbyȱmanyȱ
consumers,ȱbutȱtheyȱareȱnotȱawareȱofȱtheȱfactȱthatȱtheȱPDOȱcertificationȱguaranteesȱthis.ȱInȱtheȱ
caseȱ ofȱ theȱ soȱ calledȱ shortȱ chains,ȱ producersȱ mayȱ obtainȱ aȱ higherȱ shareȱ ofȱ valueȱ added.ȱ
Drawbacksȱofȱsuchȱanȱorganisationȱare:ȱa)ȱfromȱtheȱproducersȱpointȱofȱview,ȱtheȱlimitedȱsizeȱofȱ
theȱmarketȱwhichȱ isȱmostlyȱboundedȱ toȱ theȱ localȱ scale;ȱb)ȱ socialȱcostsȱassociatedȱwithȱpartialȱ
implementationȱofȱregulations.ȱReturningȱtoȱtheȱoliveȱoilȱexample,ȱ inȱtheȱLazioȱRegion,ȱwhereȱ
lessȱthanȱ10%ȱofȱentitledȱproductȱisȱcertifiedȱbyȱtheȱtwoȱextistingȱPDOs,ȱthereȱareȱsixȱmoreȱareasȱ
waitingȱtoȱobtainȱnewȱPDOsȱ[13].ȱ
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